Approved March 4, 2014

OUUF Public Relations Policy

Pur pose: ThisPublic Relationspolicy exists so that each committee or team working with the public will
have clear practicesinroutineadvertising and publicity functions. Wewant to avoid re-inventing processes,
toreduceliability issuesfor thisorganization, and to smplify the process.

All such activitiesmust fall within thedirection of OUUF smission.

Potential Public RelationsOpportunities, including, but not limited to:
Electronic materia such asinternet andemail;

Printed materia such asflyersand brochures,

Socia mediasuch asFacebook;

Advertisements such as performance and sports programs and newspapers,
Pressreleases such asradio, newspaper, and Central East Region;
Tdevison;

Signage such as permanent signsand semi-permanent banners,;

Verbal interactionsor “word of mouth.”

Guidelines: Criteriafor Materials:
Follow themissionand seven principles;

Besmplewithfew words;

Be clear about OUUF, date, time, place and include ashort summary of the event;

Givecorrect and consistent information in readabl e form throughout documents;,

Useofficid logo;

Ensurethat no part could beviewed as offensive or invading the domain of another organization;

Ensurethat OUUF isnot endorsing candidates or political issueswithout acongregational vote. (NOTE:
Any OUUF committee or team can vote to support anissue, but any statement of such must clearly indicate
the committee' sstance asnot that of OUUF.)

1. ThePublic Relations team or Social Media Coordinator must approve any materialspresented to the
public. No major documents may be disseminated without such permission.
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OUUF Public RelationsPalicy (Continued)

2. Anindividual or promotional group should provide acreative and clear document to the Public
Relations teamwithin at |east 30 days prior to theevent. The Public Relations team then has oneweek to
approve or request amend-mentsto aproject.

3. Placement of printed documents must bein facilitiesthat support our mission inthe areasa-lowed by
thefacilities, and must not violate any ordinancesor lawssuch asby using graffiti or placingthemin
mailboxes.

4. Itistheresponshility of theindividual or promotiona group to communicatewith al other committees
affected andinvolvedinthisevent.
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